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Hypothetical Thinking Regarding the Ontological Dimension of Project Design : 
 What Is the Ontological Dimension in Thinking about 
Emerging Design and Essential Value? 
 Munehiro Kishinami 
 Abstract 
 　  In Project Design, we address the matter of why a concept exists.  Moreover, we consider how it 
contributes to human life, economics and management, and to society as a whole̶the Ontological 
Dimension.  The way of thinking about and understanding this dimension is based on the assumption 
that the development of a concept can truly become a social resource, when based on basic value 
recognition and shared personally. The ontological dimension is having an idea for a concept that may 
become a social resource.  This dimension is essential. Thus, it is worthwhile exploring this way of 
thinking, while considering the dimension itself as a hypothesis. 
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